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 ARE YOU READY TO REPRESENT THE NEDDA?

Dear Colleagues, 

As your governing body of representatives, we continu-
ally strive for and look for leaders that will represent our 
membership and its district to the fullest. We have volun-
teer positions in all capacities at the local and state levels. 
Your interest is welcomed and encouraged! 

As a member of the Northeast District Dental Associa-
tion (NEDDA) as well as the Florida Dental Association 

(FDA) and American Dental Association (ADA), it’s 
important to stay informed of issues and events that could 
change the scope of your profession and practice. As a 
volunteer, you be able to weigh in on important decisions 
that can ultimately affect your profession. 

This coming year is our district’s turn to select a name 
for a volunteer to serve as the next FDA line officer. The 
secretary position is the first rung of the ladder with a 
commitment of six years to ultimately become the FDA 
president. The position will start in June 2022 and should 
be someone who has experience in the FDA and an inter-
est in leadership at that level. 

If you’re interested in this or any other volunteer position, 
please reach out to me or NEDDA Executive Director 
Debbie DeVille at ddeville@nedda.org to discuss it fur-
ther. We would like to have a list of everyone interested by 
the end of the year.   

Sincerely, 

Dr. W. Vaughn Holland, NEDDA President 
wvholland@gmail.com

Volunteer for the  
NEDDA! Visit the  

NEDDA’s website for 
more information.

WANT TO GET INVOLVED?

https://www.nedda.org/volunteer
mailto:ddeville%40nedda.org?subject=
mailto:wvholland%40gmail.com?subject=
https://www.nedda.org/volunteer
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 NEDDA FALL WEBINAR: R&D TAX CREDIT FOR DENTISTS

Please join Ascend Dental CPA Group and DST Advisory Group Wednesday, Nov. 3, at 6:30 p.m. ET for an informational 
webinar on the Research and Development (R&D) Tax Credit for Dentists. 

Many dentists are not aware they may qualify for a tax credit when they use the latest technologies in their innovative treat-
ment plans for patients. The R&D Tax Credit is a dollar-for-dollar reduction of tax with a much greater impact than a tax 
deduction. For dentists who qualify, the R&D Tax Credit is available for the current tax year, as well as the previous three 

tax years. Ascend Dental CPA Group and DST Advisory 
Group are finding that qualifying dentists are entitled to 
credits ranging from $15,000 to in excess of $25,000 per 
year for each of the four eligible years. Large multi-doctor 
practices may be eligible for credits approaching $100,000 
per year.

Some of the common activities dentists perform that could 
qualify are outlined on this informational sheet.

If you are interested in learning more, please register today! 
After registering, you will receive a confirmation email 
containing information about joining the webinar.

DON’T FORGET: FLORIDA DENTAL LICENSE RENEWAL DEADLINE IS FEB. 28, 2022

All Florida-licensed dentists must renew their licenses by midnight on Monday, Feb. 28, 2022. As a reminder, all verified 
continuing education (CE) courses taken at the 2021 Florida Dental Convention (FDC) have been reported to CE Broker 
on your behalf. Don’t wait until Feb. 28 to report or review your CE! Log in to your CE Broker account to review your cur-
rent CE credits or self-report other courses you may have attended. Do you still need CE hours to renew your license? The 
FDA has you covered — visit our website to view the FDA online CE courses available to you.

https://attendee.gotowebinar.com/register/5109672843983660559
https://attendee.gotowebinar.com/register/5109672843983660559
https://floridadental.org/docs/librariesprovider57/private-library-florida/public-docs/ascend-dst_r-d-dental-information-1.pdf?sfvrsn=a780e18a_2
https://attendee.gotowebinar.com/register/5109672843983660559
https://www.cebroker.com/
https://www.floridadental.org/convention-ce/continuing-education/online-ce
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A CHAT WITH FDA PRESIDENT DR. DAVID BODEN

Dr. David Boden has served in the role of FDA president for about three months, so FDA Executive Director Drew Eason 
did a quick interview with him about his experience thus far, why dentists should be involved with the FDA, his outlook for 
the future and his attitude about how even people who are typically rivals can work together to further organized dentistry. 

The video is just a few minutes long ... check it out!

GOVERNOR INTRODUCES NEW SURGEON GENERAL

On Sept. 21, Gov. Ron DeSantis announced that Florida has a new surgeon general. Dr. Joseph Ladapo has been hired to 
replace Dr. Scott Rivkees, who stepped down earlier this year. 

Dr. Ladapo is a physician and health policy researcher whose primary research interests include 
assessing the cost-effectiveness of diagnostic and therapeutic technologies and reducing the popula-
tion burden of cardiovascular disease. Previously, he served as a faculty member in the Department 
of Population Health at NYU School of Medicine and as a staff Fellow at the Food and Drug Ad-
ministration.

Dr. Ladapo graduated from Wake Forest University and received his MD from Harvard Medical 
School and his Ph.D. in health policy from Harvard Graduate School of Arts and Sciences. He com-
pleted his clinical training in internal medicine at the Beth Israel Deaconess Medical Center.

View the press conference.

Dr. Joseph Ladapo

https://vimeo.com/616104905
https://vimeo.com/616104905
https://thefloridachannel.org/videos/9-21-21-press-conference-on-surgeon-general-appointment/


CAME FOR THE INSURANCE ... 
STAYED TO SUPPORT MY PROFESSION.

 Dentists have great  
things to say about

FDA Services offers exceptional service, quality insurance products and competitive prices … all while 
also supporting organized dentistry. Your FDA Services agent  understands what dentists need to 
protect themselves and their practices. Learn more by contacting Mike Trout today.

CONTACT Mike Trout - northeast Florida
P: 904.254.8927  | E: mike.trout@fdaservices.com
fdaservices.com/insurance-programs | Follow us on 

I’ve always had great service and 
provided competitive rates. Mike 

Trout is totally on top of it, takes great 
pride in his work, and is my GO TO for 

insurance services!!!  

– Dr. Kevin Snyder,  
Jacksonville

2022 OPEN ENROLLMENT PERIOD HAS BEEN EXTENDED AN EXTRA 30 DAYS

The Centers for Medicare and Medicaid Services (CMS) 
is taking several steps that will make it easier for Amer-
icans to sign up for quality, affordable health coverage 
and reduce health disparities in communities across the 
country. Beginning this year, consumers will have an 
extra 30 days to review and choose health plans through 
open enrollment, which will run from Nov. 1, 2021 
through Jan. 15, 2022. 

CMS also is expanding services provided by Federal-
ly-facilitated Marketplace (FFM) Navigators — experts 
who help consumers, especially those in underserved 
communities, understand their benefits and rights, 
review options, and enroll in marketplace coverage. Ad-
ditionally, CMS will relaunch its “Champions for Cov-
erage” program. The program currently includes more 
than 1,000 local organizations that are active in provid-
ing outreach and education about the Health Insurance 
Marketplace and how consumers can enroll in coverage 
through HealthCare.gov, Medicaid or the Children’s 
Health Insurance Program.

In addition to extending the open enrollment period and 
supporting the work of navigators, CMS established a 
new monthly special enrollment period targeting certain 
low-income individuals in marketplaces through Health-
Care.gov. This opportunity provides the vast majority of 
eligible consumers with one or more options to enroll in 
free or low-cost plans thanks to provisions in the Ameri-
can Rescue Plan.

The FDA Services (FDAS) 
Health Solution Center  
is available to help you 

enroll in your 2022 health 
plan. Visit fdaservices.
com/health to learn 

more. Call or text your 
agent at 850.681.2996 to 

discuss your coverage.

http://fdaservices.com/insurance-programs
http://healthcare.gov
http://healthcare.gov
http://healthcare.gov
http://fdaservices.com/health
http://fdaservices.com/health
http://fdaservices.com/health


REGISTER TO ATTEND LEAD

Great leadership skills can create tremendous success in your practice and in life, but these skills don’t always come 
naturally and can take time and training to develop. The FDA invites you to take part in LEAD: Leaders Emerging 
Among Dentistry, a half-day, virtual program of leadership development training hosted by the FDA Leadership De-
velopment Committee. This virtual program will focus on current trends in dentistry and feature speakers from around 
the country, including: 

Dr. David Rice, founder of IgniteDDS, will present “Is 
Everyone Smiling But You?” IgniteDDS exists to educate, 
encourage, and empower both dental students and 
practicing dentists.

Dr. Chelsea Fosse, of the ADA’s Health Policy Institute, will 
present “Trends in Dentistry.” The ADA’s Health Policy Institute 
aims to be a thought leader and the premier source for credible 
data and research on issues facing the dental care system.  

Don’t miss this opportunity to be a leader in 
your profession! Visit floridadental.org/lead 
to register today!

http://floridadental.org/lead
http://floridadental.org/lead
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PREVENTION WORKS: REGISTER FOR THE 2022 DENTISTS’ DAY ON THE HILL!

Legislative Briefing  
 Monday, Jan. 31, 2022 • 6 p.m. • Hotel Duval • Complimentary dinner to follow

Hotel Room Block at Hotel Duval — Visit bit.ly/3w7iKk8
Register at floridadental.org/ddoh

A L L I A N C ESPONSORED BY:

Legislative Briefing  
 Monday, Jan. 31, 2022 • 6 p.m. • Hotel Duval • Complimentary dinner to follow

Hotel Room Block at Hotel Duval — Visit bit.ly/3w7iKk8
Register at floridadental.org/ddoh

A L L I A N C ESPONSORED BY:

Registration is open for the 2022 Dentists’ Day on the Hill 
(DDOH)! The 2022 DDOH will take place on Tuesday, Feb. 
1 with a legislative briefing on Monday, Jan. 31 at 6 p.m. 
at Hotel Duval. The theme of the 2022 DDOH is “Brush, 
Eat, Brush, Sleep, Repeat — Prevention Works!” Join your 
colleagues in spreading the message that good oral hygiene 
works in preventing dental disease. Many of the legislative 
issues the FDA pursues emphasizes the importance of ed-
ucation and prevention. Help advocate for these issues and 
more in Tallahassee during the 2022 DDOH! 

Information regarding DDOH will be sent periodically to 
registrants throughout the year and up to the event. Regis-
ter as soon as possible to receive timely information!

If you have any questions, please contact Governmental 
Affairs Liaison Alexandra Abboud at 850.224.1089 or aab-
boud@floridadental.org.

For more information and to register for DDOH,  
go to floridadental.org/ddoh. 

https://events.floridadental.org/?do=reg.flow&event_id=59
https://events.floridadental.org/?do=reg.flow&event_id=59
https://events.floridadental.org/?do=reg.flow&event_id=59
https://events.floridadental.org/?do=reg.flow&event_id=59
https://events.floridadental.org/?do=reg.flow&event_id=59
mailto:aabboud%40floridadental.org?subject=
http://floridadental.org/ddoh
http://floridadental.org/specialalerts
http://floridadental.org/specialalerts
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FLA-MOM
TALLAHASSEE 2022

MARCH 11-12, 2022

2022 FLA-MOM NEEDS YOU AND YOUR TEAM!

The Florida Mission of Mercy (FLA-MOM) is a two-day dental clinic that provides dental care to the underserved and un-
derinsured in Florida — those who would otherwise go without dental care — at no cost to the patient. FLA-MOM is a first 
come-first served event with a goal of treating more than 1,000 patients in just two days. 

On March 11-12, 2022, the FLA-MOM will be hosted in the Northwest District by the FDA Foundation at Donald L. 
Tucker Civic Center in Tallahassee. Volunteer registration for the 2022 FLA-MOM officially opens on Oct. 18, but you can 
preregister to volunteer. Complete this simple form, and you will receive an email when registration opens. 

To help provide oral health care services to the large number of expected patients, volunteers of all types are needed before, 
during and after the event. Clinical volunteers are needed: dentists of all specialties, dental hygienists and assistants, as well 
as medical professionals such as physicians, EMTs and nurses. 

General volunteers also are needed to assist 
with registration, clinic setup, data entry, es-
corting patients, translating and more. Believe it 
or not, the number of general volunteers needed 
almost doubles the number of clinical volunteer 
needed! Take part in the ultimate team-builing 
experience for you and your employees and 
VOLUNTEER! Just access this preregistration 
link for your reminder email to get you and 
your team on board in 2022.

This is a great opportunity to gain service hours or simply support an effort that will make a life-changing impact for com-
munity members by relieving pain and infection, restoring dignity and creating smiles. 

If you have any further questions, reach out to flamom@floridadental.org or 800.877.9922.

SAVE THE DATE: FDC2022

Make plans to attend FDC2022, “Oral Systemic Health: The Mouth, Mind & Body Connection,” June 23-25! FDC2022 will 
feature courses on sleep disorders, pediatric tongue tie treatment, whole body health and wellness, gingival grafting, 3D 
printing and aerosol-free dentistry for the entire dental team. Registration will open March 2022. Make your hotel reserva-
tion today at the discounted rate of $209! Make your reservation online or contact the hotel directly at 877.491.0442.

http://flamom.org
https://form.jotform.com/90804467295162
https://form.jotform.com/90804467295162
https://form.jotform.com/90804467295162
mailto:flamom%40floridadental.org?subject=
http://floridadentalconvention.com
https://book.passkey.com/go/2022FDA
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You know you’re really an adult when you schedule your 
own appointment to the dentist! As part of our ongoing 
advertising efforts to engage Floridians to find and see their 
FDA member dentist, we have launched a fall ad campaign 
using fun and engaging videos to target young adults and 
professionals. 

As our members, we want you to take advantage of this 
ready-made content to share on your own social media 
platforms and encourage young people to take charge of 
their dental health. You can share campaign content from 
the FDA’s social channels or download these videos to 
make them your own and share them on your personal 
and/or business social channels. 

Visit the member marketing resources page on our website 
to download the videos and access suggested social media 
posts.

Check out one of our videos below:

Please follow, share posts and tag the FDA’s social media 
channels where appropriate:

FDA YOUNG PROFESSIONALS SOCIAL MEDIA CAMPAIGN

OCTOBER IS CYBERSECURITY AWARENESS MONTH

Cyberattacks aimed at dental practices are growing rapidly. FDAS has partnered with Coalition Insurance to provide cyber-
security and insurance to keep your business safe! Costs range from $50-150 a month, depending on risk. We encourage all 
dental practices to call or text us today to get this coverage in place at 850.681.2996

http://instagram.com/fda_dental
http://linkedin.com/company/florida-dental-association
http://facebook.com/FloridaDentalAssociation
http://twitter.com/FDAdental
https://www.floridadental.org/member-center/member-resources/member-marketing-toolkit
https://vimeopro.com/floridadental/member-marketing/video/592354846
https://fdaservices.com/cyber-liability
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KEEP THIRD-PARTY VENDORS FROM BECOMING YOUR BIGGEST CYBERCRIME LIABILITY

Hackers successfully (not just attempt to) attack an 
internet-connected computer every 39 seconds! Cyber-
criminals target businesses of all sizes and types. Their 
malicious intent is increasingly focused on the health 
care sector. Whether you are a single practitioner, a small 
group office or a large DSO, you — and your vendor rela-
tionships — are potentially at risk.

Criminals are looking at the entire “ecosystem of vendors” 
linked to health care. Third-party vendors are seen as 
easier targets due to several possible safety and security 
weaknesses,1 ranging from unsecure update processes 
to restrictive permission controls preventing them from 
detecting threats. 

Step One: Renew your security and compliance com-
mitment. The best way to gain a foundational under-
standing is to do basic fact-finding of your own business 
to give you a big picture look at the operational funda-
mentals of your practice. 

Step Two: Find out if your vendors are “walking the 
walk” with security and compliance. Use the infor-
mation you gained during your practice forensics to 
approach each vendor for a current cybersecurity conver-
sation. Don’t hesitate to ask specifics about their products 
and services and expect answers that satisfy your curios-
ity.

Step Three: Not satisfied with what you learn? Find new 
vendors. Third-party vendors are critical to your busi-
ness. They also want to retain your business. If they are 
trustworthy, they will speak openly about what they can 

and can’t do for you. If it isn’t what you need, then both 
parties can amicably move on from one another. 

Third-party vendors don’t have to be a weak link. In fact, 
they can be one of your greatest weapons against these 
criminals. Take time to understand your own vulnera-
bilities and have direct conversations with your business 
allies. You both will be more confident in the partnership 
when you do.

The FDA endorses iCoreExchange HIPAA-compliant email. 
iCoreExchange not only meets or exceeds every compliance 
and security requirement, but it also allows you to attach 
as many large files as you want to any single email. Speed 
up your workflow, protect patients and your practice. Check 
out this convenient and compliant service at land.iCore-
Connect.com/FL07 or 888.810.7706. FDA members receive 
a substantial discount on iCoreExchange.

1. cybersecurity.criticalinsight.com/2021_healthcare_data_breach_report

If you’re ready to buy or sell a practice, hire an associate or find a job, ADA Practice Transitions (ADAPT) will help you 
find the RIGHT match. Create an ADAPT profile and see what opportunities are available to you.

ADAPT matches you with like-minded dentists or practices to 
ensure your success as you take the next step in your career — 
whether that’s your first associateship or last day in the office. 
This isn’t just another listing service. ADAPT finds you the right 
match, then provides the support you need to succeed with a 
dedicated ADA advisor who guides you through every step.

Hundreds of your colleagues have joined ADA Practice Transi-
tions. Now it’s your turn. Submit your ADAPT profile today!

ADAPT SIMPLIFIES SUCCESSFUL CAREER TRANSITIONS

http://land.iCoreConnect.com/FL07
http://land.iCoreConnect.com/FL07
http://cybersecurity.criticalinsight.com/2021_healthcare_data_breach_report
http://ADAPracticeTransitions.com
http://ADAPracticeTransitions.com
http://ADAPracticeTransitions.com
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JOIN US FOR AN UPCOMING WEBINAR

Whiteboard Marketing surveyed FDA members about webinar topics they’re interested in, and heard overwhelmingly 
positive feedback regarding the use of local search engine optimization (SEO) to attract, acquire and retain the patients they 
want. Join us on Tuesday, Dec. 14, at 6 p.m. ET for a webinar presented by Whiteboard Marketing, “Local Patient Search 
and How Google Impacts Your Practice.” This webinar will help FDA members master the use of Google to promote their 
practice and ultimately drive traffic from new patients to their website.

Participants will:

 f understand how Google views dental practices and what Google provides to help dentists show up during the pa-
tient search process.

 f discover what your practice Google My Business page is and how to claim, optimize and use it to attract patients, 
increase phone calls and requests for directions, request reviews and more.

 f learn how to incorporate SEO, online reviews and marketing strategies to help Google find you when a patient 
searches for a new dentist.

Register now for the webinar! Those who register but are unable to attend live will receive a link to a recording of the webi-
nar to watch on demand.

Whiteboard Marketing is a dental practice marketing firm in Dublin, Ohio that partners with dentists nationwide to develop 
and implement practice marketing strategies that increase new patient acquisition and build brand awareness. Visit white-
board-mktg.com for more information.

FDA-ENDORSED BENTO ANNOUNCES NEW BENEFIT AND SPECIAL OFFER

Bento, the FDA-endorsed dental benefits technology company, recently announced a new program benefit and an exclusive 
offer for new subscribers. The offer waives subscription fees for the first 12 months for all offices that switch their current 
in-office plan patients to Bento.

Bento’s in-office plans connect practices directly to their patients, eliminating the 
claims process step and decreasing administrative costs. In-office plans provide op-
tions for uninsured individuals, seniors and low-income families to access affordable 
oral care while providing steady recurring revenue for dentists. Learn more at flori-
dadental.org/bento or in ADA News.

https://us02web.zoom.us/webinar/register/WN_0hqrFLE9QCmgVSI2iaYL6A
https://us02web.zoom.us/webinar/register/WN_0hqrFLE9QCmgVSI2iaYL6A
https://us02web.zoom.us/webinar/register/WN_0hqrFLE9QCmgVSI2iaYL6A
https://us02web.zoom.us/webinar/register/WN_0hqrFLE9QCmgVSI2iaYL6A
http://whiteboard-mktg.com
http://whiteboard-mktg.com
http://floridadental.org/bento
http://floridadental.org/bento
https://www.ada.org/en/publications/ada-news/2021-archive/august/bento-launches-partnership-with-philips?utm_source=wuw_09_22&utm_medium=email&utm_content=bento-philips&utm_campaign=bento


Since 1968

Practice Sales & Purchases Over $3.2 Billion

1-800-232-3826      www.AFTCO.net

 Call today for a 
 FREE MARKET VALUE ANALYSIS
 ($5,000 value)

Practice Sales & Purchases Over $3.2 Billion
800.232.3826            |          www.AFTCO.net

We are pleased to have represented 
both parties in this transition.

We are pleased to announce...

James G. Trantham IV, D.M.D.

George G. Flynn, D.M.D.

has acquired the practice of

Jacksonville, Florida

 NEDDA CLASSIFIEDS

Make sure to check out the NEDDA classifieds for your 
next opportunity!

 • jaxdentalsociety.com •

 • claycountydental.org •

 NEDDA AFFILIATE WEBSITES

https://www.nedda.org/member-center/classified-ads
http://jaxdentalsociety.com
http://claycountydental.org


THE OFFICIAL BLOG OF THE FDA THE OFFICIAL BLOG OF THE FDA 

beyond thebeyond the  bite

Subscribe to our blog.

Get entered into a 
monthly drawing for a 
$10 Starbucks gift card.

blog.floridadental.org

http://floridadental.org/books
http://blog.floridadental.org




practice solutions

Looking to acquire a practice? 
We have financing options  
to set you up for success.1

1  All programs subject to credit approval and loan amounts are subject to creditworthiness. Some restrictions may apply. The term, amount, interest rate and repayment schedule for your loan, and any product features, including interest rate locks, may 
vary depending on your creditworthiness and on the type, amount and collateral for your loan. Products and restrictions are subject to change. Bank of America may prohibit use of an account to pay off or pay down another Bank of America account.

2  For the limited time beginning with Practice Sales Acquisition (PSA) applications submitted on September 13, 2021, and ending with applications submitted on or before March 31, 2022, and booked and funded by June 30, 2022; a promotional fixed 
rate of 1.89% per annum for the first 24 months of the loan will be applied for qualified, approved loans only. Excludes all other Practice Solutions products, including, but not limited to: refinances, established, startups, debt consolidations, commercial 
real estate, and any product that contains a variable rate. Not eligible with interest only payments. To be eligible for the interest rate offer the loan must be a minimum of $250,000; loan terms must be 10 to 15 years in duration, include a five-year 
prepayment agreement; and the borrower, before loan closing, must have a demand deposit account with Bank of America that will serve as the primary business operating account of the borrower, and which demand deposit account must be 
maintained for the life of loan. If the borrower fails to maintain this demand deposit account with Bank of America at any time during the life of the loan, this promotional rate shall terminate, and the interest rate for your loan will increase by 1.00%. 
Your rate after the promotional period ends will be fixed for the remaining term, up to 15 years. 

All promotional and marketing materials are Bank of America Practice Solutions property, as such, cannot be changed, altered or modified, orally or in writing. All questions regarding these materials should be directed or referred to a Bank of America 
Practice Solutions Sales Associate. Sponsorship of endorser’s products and services is not an expressed opinion or approval by the Bank. 

Bank of America Practice Solutions product offerings and restrictions are subject to change. Bank of America and the Bank of America logo are registered trademarks of Bank of America Corporation. Bank of America Practice Solutions is a division of Bank 
of America, N.A. ©2021 Bank of America Corporation. MAP3753962 | 09/2021

Limited-time offer

1.89% 
Interest rate for the first 2 years

and then a competitive rate  
through maturity2

Talk to a Practice Specialist today
To learn more about Bank of America Practice Solutions, visit 
bankofamerica.com/practicesolutions or call 800.497.6076 

Advantages:

Financing solutions to help first-time or established 
owners acquire additional locations

Principal reduction and early payoff options

Fixed rates and flexible terms, up to 15 years

Additional working capital option Offer expires  
March 31, 2022

http://bankofamerica.com/practicesolutions

